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“We believe in the future, while keeping on
connecting the dots that have brought us
here, ensuring those which are the founding
principles of our company.”

In 2008, in a 40 square meter office, a dream began .
The idea of creating something different that could
leave a mark within a business rooted for decades in
the area, but which was facing a major crisis.

Back to basics, back to such concepts as simplicity,
professionalism and great passion: core values of the
[talian ceramic district.

A 10 years journey together with Davide, whom I am
grateful to: looking back, it was a fantastic path.

Today the struggle against mediocrity continues, as the
willingness to invest in the future looking for ambitious
ideas, in full compliance with corporate values.

At the end of 2010 Terratinta Ceramiche, a brand
dedicated to Northern European design, able over time
to set up its own style, is born: the most ambitious goal;
in 2014 we take over a historical Italian ceramic brand
since 1983, Ceramica Magica, managing to reverse
years of negative inertia, reshaping it according to the
modern market dictates.

In a process of simplification, in 2017 Terratinta Group
srl is born, a company where the various brands and
their identities live together.

In 2018 the third brand of the Group is born: Sartoria.
Dedicated to small sizes and color, dedicated to all
those who love details and interior design.

In 2019 we welcomed a new brand in our family: Micro.
Another young brand devoted to architectural surfaces
made in a selection of 13 colors developed on different
surfaces.

4 different brands linked by 4 different market
positioning, which are mutually self-reinforcing,
creating a strong and complete Group identity.

Today, a marvelous new 2,000 square meter
Headquarter, divided between modern design offices
and Showrooms whose originality have been honored
by international awards, leads us into the future.

A future where we keep on focusing on the people,
our Team, and to whom I would like to wish the same
message of the very first day, always present in our
catalogs, from whose simple concept this company is
born, because the dream goes on:

“Stay hungry, stay foolish.”
Steve Fobs (1955-2011) Stanford, 2005
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Welcome in

an environment
where excellence
is expected.
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We create porcelain tiles for indoor
and outdoor spaces, for architectural
and domestic projects, providing a wide
range of products, styles and design.

Together we created our Today. Together we will create our Future.

Established in 2017, Terratinta Group has been created to
merge two ceramic companies and their brands: Terratinta

Ceramiche and Ceramica Magica.

Both brands span over 50 countries around the world with
their individual identities harmonized, providing a high-end
product in Italian porcelain stoneware. Starting from 2018,
a third, new brand has been launched, Sartoria. In 2019

a fourth brand has arrived to enrich Terratinta Group’s

proposal: Micro.

Our story started during the years of a global economic
recession and developed over time thanks to our core
values: passion, simplicity and professionalism. Our story
is about a young group that continues to flourish every day,
within an ultra-competitive industry.

Because our story is #notaclassicstory
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People before colleagues: in Terratinta the well-
being of employees is essential.

This is why we provide services such as internal
gym and kids play area, enhancing the human
aspect as well as the working one.

We believe that a welcoming working space is a
good way to make brilliant ideas born.
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Terratinta Group embarks on a path
towards the future, and renews corporate
practices in terms of Sustainability.

#lerratintagchange

With the CHANGE Project, the company wants to
contribute to the conservation of the environment
through more sustainable choices and professional
training courses to raise awareness. The actions can be
grouped into three macro-theme, three new drivers for
the Group’s development:

. Plastic free
.. Paper decrease

.. Green energy
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PLASTIC FREE

The first step to eliminat plastic waste involved
removing all plastic containers from vending
machines and coffee dispensers.

At the same time - for our customers and
suppliers — we have chosen glasses and cups
totally made of compostable material, sanctioning
the complete abandonment of plastic by the
company.

For internal use we have instead chosen to join
the non-production of waste, guaranteeing the
availability of washable tableware, customized
steel bottles and completely free purified water
both natural and sparkling.

PAPER DECREASE

The second step of the CHANGE project of
Terratinta Group involved the elimination of
unnecessary or avoidable prints and the use of
new digital platforms. On the one hand CHANGE
means the optical archiving of all documentation
for internal use and this has guaranteed the
drastic reduction of paper production.

On the other hand, CHANGE resulted in the
abolition of all paper catalogues, with the
exception of general brand ones, allowing us to
review corporate practices from the basics, and
establishing new habits aimed at protecting the
environment that will make the whole Terratinta
Group a company seriously committed to
sustainability and - therefore - to the future.

GREEN ENERGY

Green like electricity and the 100% Green gas
we use, purchasing only raw materials produced
from renewable sources or obtained through
projects promoted by “Gold Standard for the
Global Goals™.
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The continuous
pursuit of excellence
is the driver of

our actions.
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Our strength is brand positioning:

4 brands with 4 different projects,
which become complementary, creating
a common message, always stronger.

Unique invoicing, unique logistics, unique sales network: simplicity in command.

TERRATINTA
group

terratinta.:
ceramicheltaly.

SARTORIA: Micro.

Terratinta Ceramiche: ceramic and porcelain tile
brand, specialized and leader in North European design
inside floor and wall finishes business. #terratintastyle

Ceramica Magica: ceramic tiles since 1983, following
the latest ceramic trends beside eternal look products.
A complete range for modern architecture and for all
those passionate about the excellence made in Italy.

Sartoria: a tailored project for all those who love
interior design, small sizes, color and decoration.

Micro.: the brand that created a more lightweight and
resistant material, a moldable and comfortable coat that
will follow you on your projects.



We wanted to
create something
of our own,
something new
and unusual.
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Terratinta is a project inspired by
Scandinavian style and design, enriched
with astonishingly fresh and unusual
aesthetic effects creating a unique style.

A new warm minimalism: essential but cosy, stylish but clear: #notaclassicstory

terratinta.«:
ceramichegtaly.

Terratinta Ceramiche is a front-runner in the creation
of ceramic tiles with a specific North European design.
Unlike competitors who provide materials for all
possible demands, our style focuses on “greys”,
“decors”, “big and small sizes”, “Nordic trends” and
“concepts”.

These five main aspects create a unique style, a new
warm minimalism that merges perfectly with North
European design, which today has become a trend all
around the world.

Minimalist and clean lines, high quality, a timelessness
that never goes out of style: this is what our products
are made of, this is what #terratintastyle means.









A new, fresh life
of an historical
name of ltalian
ceramic.
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A complete range for modern architecture
and for all the passionate about the
excellence Made in ltaly, with different styles
and finishes, committed with quality.

The transformation over time of an esteemed worldwide brand since 1983.

An esteemed worldwide brand since 1983 which has
transformed over time, offering a full range of products
with different styles and finishes, committed with
quality.

The collections of Ceramica Magica are created after a
research phase on the latest ceramic trends alongside
timeless-look products: a cross-cutting, high-profile
range suitable for modern architecture and for all those
passionate about the excellence Made in Italy.

Because excellence is an art we aspire to pursue.






I

T



A project for
the audacious,
who do not fear
the contrasts.
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Sartoria is the newest project of Terratinta
Group, born to build spaces that belong to
those who live there. Designed for detail

lovers, to fit perfectly.

More than a project, an experience, a new perspective on world.

Sartoria is created combining the knowledge with the
understanding of modern ceramic history.

A tailored project for all those who love interior design,
small sizes, color and decoration. From these four
elements a new chapter within Terratinta Group is
born, aiming to create a new style that can be exported

all over the world.

Just like the detailed and creative creations of a tailor,
Sartoria designs and fulfills distinguished ideas, giving
new life to the craftsmanship of the small ceramic size.
Aunique, contrasting design, a choice between styles, a
choice of style. A project inspired by simple things: the
most difficult to do, but the ones that give the push to act.
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The new frontier
for a ceramic
world that revolves
around you.
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Inside Terratinta Group, Micro. is an ever
changing project which allows you to
create endless textures, designs, shades.

Micro. is the keyword to create a new ceramic world.

Micro.

Micro. feeds on inspirations that come from the past and
visions thatlook to the future.

Micromosaics and Microtiles offer multiple combinations
and variety of effects: small dimensions that draw, with
textures and colors, infinite suggestions for floors and
walls.

Soft and essential shapes that give new life to design.
Anew concept of coverings that contains new surfaces to
be explored: Micropapers, Micropaints, Microrubbers.
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Working together
means winning
together.
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“Be a yardstick of quality. Some people
aren’t used to an environment where
excellence is expected”

Steve Jobs.

For us, this is a great inspiration.

The quality of work goes through people’s satisfaction.

We give space to the natural temperament of each one,
because we helieve that every individual has something
unique to offer. Sharing the same vision: building
together our future.

Within Terratinta Group, people have always made the
difference. They are our first asset, no doubt about it.
No preferences, no differences, no individualism.

Because we are convinced that a group has a unique
way to grow: together, with passion, in order to achieve
the same objective.

We area a values-driven company that already reached
many goals. All together we created what we are today
and what we are going to be tomorrow. In two words:
people first.
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* STAY HUNGRY, STAY FOOLISH ."
S. Jobs 1955-2011

c « WE CAN
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www.terratintagroup.com



